
DRIS & 
Downtown – 

Discussion, 
Update and 

Moving Forward 
 



Public Space & Partnerships 

• GOAL 4.5 PROMOTING TOURISM by working with local and regional 
agencies to promote the downtown area 

 
• GOAL 5.3 PARTNERSHIPS with owners of existing lands. 
 
• GOAL 6.4 GATHERING SPACE creating public space with live 

entertainment. 



















Revitalization & Economic Vitality 
• GOAL 4.2 Revitalize smaller existing properties with façade matching grants 
 
• GOAL 4.4 Establish award for most significant revitalization contribution 
 
• GOAL 4.7 Establish neighborhood clean-up events/fall commercial clean-up 

events 
 

• GOAL 4.9 Conduct regular inspections of repeated code-violating properties 
 

• GOAL 6.6 Aggressive and proactive code enforcement for blight and buildings in 
disrepair 
 

• GOAL 6.7 Abatement procedures for unresponsive enforcement of code 
violations 











Median & Infrastructure 
• GOAL 3.1 Visually enhance the median to link the three zones 
 
• GOAL 3.1 Improvements should include lighting, public art, signage and 

additional landscaping 
 
• GOAL 3.1 On-street bike lanes should be added along Apache Trail 

 
• GOAL 3.2 Median improvements should be done systematically and in a 

phased fashion 
 

• GOAL 3.2 Landscape center medians should be added on key adjacent streets 
 

• GOAL 3.3 Eight foot sidewalks should be added along both sides of Apache 
Trail 













Culture & Art  
• GOAL 4.2 Identify key locations within the district to erect western features to 

support the brand 
 
• GOAL 4.6 Allocate 1% for public projects for art within the downtown 
 
• GOAL 4.6 Invite volunteers from the community to review new city public 

projects 
 

• GOAL 4.6 Work with the arts community to secure a building for a retail outlet 
for local artists 
 

• GOAL 4.6 Work with CAC students in a local downtown arts competition 













Wayfinding 
• GOAL 1.3 Develop a sign template that can be used for public roadway signs 
 
• GOAL 1.3 Upgrade existing signs along the roadways identifying city facilities 
 
• GOAL 1.3 Erect new signs that identify federal and county building locations 

 
• GOAL 1.3 Work with major local attractions on installing wayfinding signage 

 
• GOAL 1.3 Provide secondary street signage to downtown and major 

attractions 









Branding 
• GOAL 1.1 Include a consistent “brand” in the promotion of downtown 
 
• GOAL 1.1 Funding should be set aside each year to promote the brand 
 
• GOAL 1.1 Adopt a logo and color palate consistent with the brand and apply 

to public improvements 
 

• GOAL 1.1 Emphasize the brand in business recruitment and retention efforts 
as well as special events 
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